Tourismus — Herausforderung — Zukunft
19. Oktober 2007 an der FH Salzburg
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1. Was ist Innovation?

(Johannessen et al. 2001 )









" Ottenbacher & Gnoth (2005), Ottenbacher, 2. Innovationsforschung

Shaw & Lockwood (2005), Pikkemaat &
Peters (2004), Weiermair (2003), Volo
(2005), Jacob, Tintore, Aguilo, Bravo, & Mulet
(2003), Hoelzl, Pechlaner & Laesser (2005),
Hjalager (2002), Sancho Perez, Borras, &
Belda (2005), Walder (2006), Pikkemaat &
Walder (2006), Weiermair & Pikkemaat
(2005), Pikkemaat & Weiermair (2007)
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2. Innovationsforschung

(Pikkemaat & Holzapfel 2007)
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(Pikkemaat & Holzapfel 2007)
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Hotel
n =107
Innovationsgrad: 0.93
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Restaurants/
Unterhaltungslokale
n= 65
Innovationsgrad: 0.64

Transportunternehmen
n=11
Innovationsgrad: 0.98

Tourismusverbande
n=6
Innovationsgrad: 1.47
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(Weiermair et al. 2004)
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(Pikkemaat & Weiermair 2007)
#



O

2. Innovationsforschung

Functional Area % of Innovation Activities
Information technology 9.07%
Gastronomy 9.30%
Operational Procedures 3.17%
Quality Assurance 2.04%
Wellness 1.36%
Product Bundling 5.22%
HRM 4.76%
Animation 4.08%
Marketing 1.13%
Architecture/Design 57.14%
Total 100.00%

(Pikkemaat & Peters 2004)
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2. Innovationsforschung

(Weiermair/Pikkemaat 2005)



2 (
" & & F&
? Y &
A& > 44[ >
5 441 $"
"9 D@ 1 ! " 444 A
I &A "' " 44/%
1 <.& 44# A <A 446%
5&&) & A <> 447 ;D' " 4

D & & "

2. Innovationsforschung

& &
" 446

<A 446

4#3$



6ll

2 (

3 & & ‘& D

& 8 & " 44

" 446%"

+ & & & & &

"44 C& & 446 > 44 $" 1& |

A& & & + +

A & & & | &A ' " 44/

> <> 44# > " 446%"

2. Innovationsforschung

8 &



o0
2 (
# ! & & )& &
& & & 5 9
+ > " 4446 >
A 44 C&& 446 C& & 44# D' " 44#$"
A D 5D
J
" *D & & & & 5
5 |+|| + &
& & 9 ‘B 44

A <&') 447%"

2. Innovationsforschung

A44
& &



3. To Dos

- 0 )1
& & & F& & + &') & K
& + + A) * &
B 44 $" (
&') & & )+" 5
& F& 9 & & !
! &

A 44#3"



3. To Dos
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4. Ausblick



Quelle: Ulli Stein
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